The purpose of this study is to present the findings of an exploratory research which was applied on alumni of the Faculty of Commercial Sciences in a foundation University in Istanbul in Turkey in spring semester of 2013. This university was established in 2001 and had 1500 alumni of its faculty of commercial sciences. It was not possible to reach e-mails or contact information of 200 alumni. Thus, the questionnaire was sent to 1300 alumni via e-mail and 332 usable questionnaires were sent back. The response rate is 26%. This study was conducted on 332 alumni of the faculty of commercial sciences of the foundation university in Istanbul. The frequency distribution analysis was applied to data. It is an exploratory research because it is trying to reveal the problem, the current situation and the ideas of aumni of this unversity. This paper gives an insight from a Turkish university about entrepreneurial intentions of their students and alumni and contributions to them.
Introduction
It is important to track their alumni for universities. If universities keep track of their alumni, they can provide statistics to their prospective students about their alumni's jobs and careers to market their programs. They can market graduate, Phd and certificate programs to their alumni. They can use their alumni for lobbying and providing donations. On the other hand, it is difficult to keep the track of their alumni for universities. They need to have a specialized office and officers to keep in touch with their alumni for a long time. They need to revise their contact information when it is changed. Actually, the most important way to keep track of alumni is to create loyalty and commitment to their universities while they are attending to their majors. If students are not happy with their majors, programs or universities, they won't want to keep in touch with their universities when they graduate.
Nowadays, entrepeneurial careers have become more important for universities, students and governments. Governments try to provide funds to support entrepreneurship to create job opportunities. They cooperate with universities to establish incubation centers, technoparks or consultancy to prospective entrepreneurs. Universities try to dynamize their programs by providing entrepreneurial approaches and touches. They add entrepreneurship courses and programs to their current programs to provide more comprehensive and modernized education to their students. Students prefer these programs to have better careers, more opportunies for better lifestyle. Entrepreneurship courses and programs provide a global mindset for entrepreneurs for global expansion of their enterprises to create more job opportunities, global networks and foreign currencies to the economy. The purpose of this study is to present the findings of the research which was applied on alumni of the Faculty of Commercial Sciences in a foundation University in Istanbul, Turkey. This research is in the field of entrepreneurial career intentions of alumni. This paper aims to give an insight about entrepreneurial career intentions of alumni in eight sections. Literature review related to alumni career studies will be presented in the next section. Entrepreneurial career studies applied to university students and alumniwill be discussed in the third section. Effects of universities' offerings on entrepreneurial careers of their students will be explained in the fourth section. Research methodology, frequency distribution analysis, and research findings will be presented in the following chapters respectively. Limitations and conclusion will be stated in the last chapter.
Literature Review
Universities need to provide funds to keep in touch with their alumni. They need to keep interests of alumni about their universities alive in the rest of their lives. They need to start making investments to their students by providing better services, courses, and academicians. They need to wake up belonging and commitment feelings of their students and initaite school spirits and culture to gain their students during their education and when they graduate. They need to lead careers of their students with career development and improvement counselers and services. They need to give importance to alumni clubs and organize consistent, frequent activities to harvest the benefits of alumni tracking. Business schools especially try more to lead their students to entrepreneurship and keep track of them during their careers. Bakioğlu et al. (2011) havehighlighted the importance of alumni tracking system in their study. Phillips et al. (1994) have found out that business graduates considered opportunities for advancement, job security, fringe benefits, pay and training programs. Graduates focus on flexibility and advancement opportunities (Zedeck, 1977) , good relationships with superiors (Chow & Luk, 1996) and working conditions (Turban et al., 1993) to choose their jobs (Moy & Lee, 2002) . King (2003) has explained the approach about changing career from employee's perspective. He has revealed career preferences and career self-management of graduates in several organizations in UK. He has showed that endorsement of graduates tonew careers is limited. Graduates want to develop employability in a traditional career. He has concluded that traditional career has considerable value for both employers and employees. Dimitrios (2008) has examined how graduates'careers are managed in corporate Greece. He has found out career changes of graduates in businesses. He has revealed that graduates' career orientations affecttheir career strategies. Personal and organizational characteristics such as gender, age, work experience, field of specialization, economic sector and activity, firm size, and employment contract do not affect career strategies of graduates. On the other hand, the traditional career of internal promotability has motivated graduates and leaded them to consider human capital accumulation and networking strategies. Cocchiara et al. (2010) have examined perceptions of alumni who have MBA and specialist master's degrees in US to determine the influence of their degree program experiences on their career success perceptions. They have found out that female graduates have less salary gain but higher hierarchical levels and job satisfaction than male graduates. Social capital and perceived discrimination affect career success of graduates on hierarchical level salary gain indirectly. Female graduates view their graduate program as less effective for advancing their careers than male graduates. They (2010) have concluded that companies should make their diversity management practices apparent because female and minority MBA graduates consider them essential for job search. Gutteridge (1973) has analyzed factors related to career progress of alumni of graduate business school. Alumni who have previous full-time work experience progress faster in their careers. There is a negative relationship between company size and salaries. Alumni who change functional areas and employers earn higher salaries. Lau and Pang (2000) have tried to figure out significance of developing career goals and adopting appropriate career strategies during first two years of employment after graduation in Hong Kong. They have found out that respondents use strategies of enhancing promotability and improving image with superiors more frequently than establishing external contacts during their early career. Developing career goals and plans and improving image with superiors are significantly and positively related to satisfaction with progression.
As it is observed, it is difficult to make a career choice for a new graduate. Universities need to provide necessary information and knowledge for various career alternatives for students and alumni by highlighting the importance and advantages of entrepreneurial careers. In the next section, entrepreneurial career studies conducted on university students will be discussed.
Entrepreneurial Career Studies Applied to University Studentsand Alumni
There are several entrepreneurial career studies applied to students in higher education institutions (HEIs). However, there are few studies conducted on alumni of universities and graduate schools. It is difficult to keep the track of an extensive database of their alumni for many HEIs. Strategies, studies and activities of alumni should be integrated to overall strategy of universities and graduate schools. They have to conduct these studies continously for their management information system, being a learning organization, and marketing, public relations and financing purposes. Carter and Collinson (1999) have highlighted perceptions of alumni towards the provision of entrepreneurship education in HEIs. Unfortunately, few HEIs provide enterprise training to their alumni. Although alumni are interested to start their own businesses, generation of an idea and lack of experience and finance are main constraints to establish business. They have found out that HEIs should provide financial management and business communication skills education, and develop support networks to encourage entrepreneurial activities. HEI's formal training programmes canhelp to develop informal business networks among alumni. Start-up training programmes should target younger alumni and focus on idea generation, finance and experience. HEI's should provide education to encourage potential entrepreneurs and continue post-experience education for their alumni. Nabi et al. (2010) have examined the graduate entrepreneurship process which explains how students become entrepreneurs when they graduate. They have developed a framework which explains person-environment dimensions of this transition. The entrepreneurial maturity of the student and the complexity of the business idea are main aspects of this transition. Gaddam (2008) has believed that nurturing entrepreneurial culture is essential for business schools which focus on creating ventures and entrepreneurs. He has determined eight factors which affect entrepreneurial intentions of MBA students. Personality is the most important factor followed by locus of control, need for achievement, and self-efficacy which affect students' decisions to establish ventures. Culture affects entrepreneurial intentions of students significantly whereas perceived feasibility, perceived desirability, university environment, subjective norms, and market and finance conditions affect entrepreneurial intentions of students. Choy et al. (2005) have conducted a research to identify potential entrepreneurs among business undergraduates in Malaysia. They have found out that subjective norm, attitude towards behavior and perceived behavioral control comprising Theory of Planned Behavior and gender and parents' occupation affect entrepreneurial career. They have concluded that quality entrepreneurs emerge by focusing these factors. Kristiansen and Indarti (2004) have determined entrepreneurial intentions of Indonesian and Norwegian undergraduate students. They have found out that level of entrepreneurial intentions of Indonesian students is higher than Norwegian students. Lower social status and economic remuneration of entrepreneurs in Norway are assumed as causes of these findings. Hsu et al. (2007) have analyzed trends in entrepreneurship among Massachusetts Institute of Technology (MIT) alumni since 1930s. They have found out that number of new ventures established by MIT alumni have increased over 70 years. They have added that the median age of first time entrepreneurs has declined from 40's to 30's from 1950s to 1990s. More male alumni have becomeentrepreneurs than female alumni. Alumni who are not U.S. citizens become entrepreneurs at usually higher rates than American alumni. Changes in external entrepreneurial and business environment affect new venture establishments. Byers et al. (2000) have estimated the number of technology companies formed by Stanford graduates and faculty in the San Francisco Bay Area. They have found out that 9% of all graduates and 22% of technical graduates and science and technology faculty have formed high-tech companies. There are 1,900 companies which employ 138,000 people and provide 37% of local high-tech employment. Davey et al. (2011) have identified differences between European and African students with regard to their entrepreneurial intentions, attitudes towards entrepreneurship, role models and entrepreneurial experience. They have conducted a research on freshman business students at universities in Finland, Germany, Ireland, and Portugal and three developing (Uganda and Kenya) and emerging (South Africa) African countries. They have found out that although motivators for employment/self-employment are similar across the samples, more students from developing/emerging countries intend to be entrepreneuers and have more positive attitudes than students in industrialised European countries. The type of role models used and the extent of entrepreneurial experiences varied between countries. They have extended their research on graduate entrepreneurship. They have compared entrepreneurship intentions, attitudes and experiences between developing/emerging and developed nations. They have made suggestions on how to foster an entrepreneurial spirit and assist new-venture creations for students. Akyüz et al. (2009) have conducted a research on senior students of faculty of forestry in Turkey to determine their career choices and entrepreneurial abilities. They have found out that most of these senior students want to establish their own businesses. Having courage and risk taking ability are the main factors to be entrepreneurs.
Effects of Universities' Offerings on Entrepreneurial Careers of Their Students
There are several studies which aim to determine effects of universities' efforts on entrepreneurial career choices and achievements of students. Some universities provide entrepreneurship courses, writing and examining business plans of students, incubation centers, entrepreneurship club activities, financial and moral www.ccsenet.org/ijbm International Journal of Business and Management Vol. 9, No. 2; 2014 support to their students in undergraduate, graduate or post-graduate levels. HEIs need to conduct researches to determine which activities are more beneficial for students to be entrepreneurs as a career choice. If universities keep track of their alumni in the rest of their lives, they can get the advantage of their entrepreneur alumni and their new ventures for emerging case studies, providing mentoring, internships, networking and real life entrepreneurial experiences for their students. They can start lobbying, offer life long learning programs, incubation centers and value chain for their alumni. Nabi et al. (2006) has found out that although there are several studies on the career choice to start new ventures in the form of intention models, there are not enough studies about circumstances, stories, contexts and complexities of graduates to establish start-ups. There are not enough researches about a transition from entrepreneurial intentions to start-ups in terms of career development and decision making processes. The nexus between training, support, intent and career choice to establish start-ups are not comprehensively examined.
Kuratko (2005) has stated that the entrepreneurship and new-venture creation education curriculum and programs have increased recently. He has focused on trends and challenges in entrepreneurship education in the 21st century. Collins et al. (2004) have explained the gap between entrepreneurial needs and aspirations of students and the entrepreneurship education in HEIs in UK. They have done a strategic review of how HEIs can meet entrepreneurial needs of students to support their future aspirations.
Pittaway and Cope (2007) have explored themes within entrepreneurship education. They have concluded that entrepreneurship education affect student intention and propensity. On the other hand, the effectof entrepreneurship education on graduate entrepreneurship and effectiveness of these entrepreneurs are not clear. They have added that there is no concensus on meaning of entrepreneurship or enterprise education in implementation. Knight (1987) have conducted a study to 225 entrepreneur alumniof the Western Business School to find out the following factors: whether their family members are entrepreneurs, the type of company which they worked before, reasons to be entrepreneurs, effects of entrepreneurship courses on their career decisions, effects of mentors on them, types of their ventures, their sources of financing, and their educational background. They have found out that potential entrepreneurs can be encouraged by business school programs, entrepreneurship can be taught in business schools and new ventures of alumniemerge cases for entrepreneurial courses.
According to Kolvereid and Moen (1997) , although entrepreneurship is widely taught in business schools and universities, there are few studies investigating effects of entrepreneurship education. Theyhave compared behaviours of entrepreneurship major and other major business graduates in a Norwegian business schoool. They have found out thatentrepreneurship major graduates are more likely to start new businesses and have stronger entrepreneurial intentions than other major graduates. to explore the influence of entrepreneurship education on intentions to become entrepreneurs and full-time entrepreneurs. They have found out that taking two or more core entrepreneurship courses affect students' intention to become entrepreneurs and their becoming actual entrepreneurs when they graduate and long afterward positively. On the other hand, writing a business plan also affects these significantly but it isless strong than taking two or more core courses. Edwards and Muir (2005) have provided a case study of entrepreneurial learning in the university. They have highlighted the importance of entrepreneurship courses and university policy for entrepreneurial learning. They have concluded that students can be lack of support, resources and finance to be entrepreneurs and access to entrepreneurial learning. Undergraduate students who don't have work experience can not use funded support for learning. Formal and informal entrepreneurial learning are required in every level of university education. Entrepreneurship courses should continue undergraduate, graduate and postgraduate levels.
Fayolle (2000) has conducted a research in 25 French Business Schools. He has presented direct and indirect effects of entrepreneurship courses; objectives and means of these programs. He has presented a proposition to explain effects of entrepreneurship courses and underestimated factors such as the strategic positioning of these schools. Cooper et al. (2004) have explained that the traditional lecture-based teaching and learning are insufficient to encourage students to be entrepreneurs. Active learning, interactive techniques provide opportunities for students to experience entrepreneurship by working with entrepreneurs. Hunter Centre for Entrepreneurship of University of Strathclyde offers Venture Management programme in which students from different disciplines work with entrepreneurs on business development projects. They have evaluated pros and cons of this programme from students' and entrepreneurs'perspectives to shape its development and positioning of a new programme 'Implementing Entrepreneurship' inwhich each student works with an entrepreneur on a business development project for eight weeks. Henry et al. (2005) state that although entrepreneurship education and training programmes increase, there is a little uniformity. They believe that some aspects of entrepreneurship can be taught. Educators and trainers need to determine goals of these programs to assess their outcomes accurately.
Universities need to focus on entrepreneurship education in undergraduate, graduate and post graduate levels to make a difference in their alumni's lives. They can cooperate with their entrepreneur alumni to feed and improve their entrepreneurship programs and activities. Nowadays, there are several universities known by their entrepreneurship programs and activities. They achieve and sustain competitive advantages among their competitors due to their entrepreneurial point of view.
Research Methodology
The purpose of this study is to present the findings of an exploratory research which was applied on alumni of the Faculty of Commercial Sciences in a foundation University in Istanbul in Turkey in spring semester of 2013. This university was established in 2001 and had 1500 alumni of its faculty of commercial sciences. It was not possible to reach e-mails or contact information of 200 alumni. Thus, the questionnaire was sent to 1300 alumni via e-mail and 332 usable questionnaires were sent back. The response rate is 26%. This study was conducted on 332 alumni of the faculty of commercial sciences of the foundation university in Istanbul. The frequency distribution analysis was applied to data. It is an exploratory research because it is trying to reveal the problem, the current situation and the ideas of aumni of this unversity. Most of the respondents (53.2%) are the first child of their families whereas 35.6% of them are the second child of their family. Only 34% of respondents believe that entrepreneurship course which they took leaded them to entrepreneurship. 32.2% of the alumni plan to be entrepreneurs in the future. 68.5% of the alumni plan their careers whereas 31.5% of them don't plan their careers since university. 40.0% of the alumni used family resources whereas 31.4% of them used bank credit as capital gathering method to establish his/her enterprise. 61.1% of the alumni's enterprises are in the growth stage whereas 33.3% of them are in introduction stage.
Research Findings
Activities which leaded an alumni to entrepreneurship 35.2% of alumni strongly agree and 18,9% of them agree that books, web sites, movies related to entrepreneurs leaded them to entrepreneurship. 48.6% of alumni strongly agree and 13.5% of them agree that attending to panels inwhich entrepreneurs attended and meeting with them leaded them to entrepreneurship. Most of the respondent alumni were graduated from Business Administration degree program, they were graduated in 2009. They are 21-25 years old, males, and first child of their families. They did not takeentrepreneurship courses. Most of the alumni who took entrepreneurship courses were not leaded to entrepreneurship due to them. Almost half of the respondent alumni have entrepreneur fathers whereas almost 1/3 of respondent alumni plan to be entrepreneurs in the future. Most of the respondent alumni plan their careers since university. On the other hand, most of the entrepreneur alumni have 1-9 employees.Most of the entrepreneur alumni enterprises earn annual revenues up to 1 million TL and they are in growth stage. 40% of entrepreneur alumni used family resources to establish their enterprises.
Most of the entrepreneur alumni agree or strongly agree that the following leaded them to entrepreneurship: -Work experience in a family business.
More entrepreneur alumni agree or strongly agree that support of their teachers leaded them to entrepreneurship. On the other hand, most of the entrepreneur alumni disagree or strongly disagree that attending to entrepreneurship club activities leaded them to entrepreneurship.
-More entrepreneur alumni disagree or strongly disagree that the following leaded them to entrepreneurship:
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-Support of career consulting companies; -Government support for entrepreneurship.
As a summary, entrepreneurial skills, knowledge and experise can be gained during education in HEIs. However, entrepreneurs have some of their characteristics when they were born. They are also affected from their family, friends and environmental factors. HEIs need to analyze effects of entrepreneurship prrograms and activities to complement entrepreneurial characteristics of their students and alumni to accelerate new venture creation process.
Limitations and Conclusion
As it is explained, alumni track keeping system is important for universities. They need to invest time and money to keep in thouch with their alumni. They need to include alumni focused strategies to their overall corporate strategies. It is believed that this research gives an insight from a Turkish university about its contributions to entrepreneurial intentions and expectations of their students and alumni. It can be concluded that universities need to design comprehensive entrepreneurship courses, programs and activities to explain the concepts of entrepreneur and entrepreneurship, and advantages of entrepreneurship as a career choice to their students and alumni. Universities need to provide chances to observe and simulate lives of entrepreneurs; meet, talk and work with them to encourage their students and alumni to be entrepreneurs. They need to lead their students and alumni for entrepreneurial careers to make contribution to the economy.
